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BODY POSITIVITY, GENDER STEREOTYPES AND NATURALNESS 

AS SOCIOCULTURAL PHENOMENA THAT CHANGED 

COMMUNICATION 

 

This article shows such phenomena as body positivity, gender stereotypes 

and the trend towards naturalness as sociocultural phenomena that have 

changed brand communications, what place they occupy in the modern world 

and how brands build such communications. 



160  

 

Keywords: body positivity, gender, naturalness, communication.  

 

   

[1]. 

 

 

 

 

 

, 36-37]

. 

155-171].  



161  

PR-

 

 

-

[6].  

 

-

, 

 

 

 

 

 

  rger 

  



162  

- -

. 

  

  

  

 

 

 

-

 

 



163  

 

 
 

1.   Marketing Dive // Driven Gen Zers expect a lot 

of from brands. URL: https://www.marketingdive.com/news/study-cause-

driven-gen-zers-expect-a-lot-from-brands/513436/ 

01.03.2020).  

2.   

-  

3. 

  

4.  

URL:  https://www.eurekalert.org/pub_releases/2015-05/uok-rsa051315.php 

.  

5. Time // Time. URL: https://time.com/3772891/lane-bryant-plus-

size-victorias-secret/ .     

6. Huffpost // Huffpost.  URL: https://www.huffpost.com/entry/plus-

is-equal-campaign-gives_n_55f16f5de4b093be51bdb11e 

03.03.2020).   

7. 

https://tjournal.ru/ask/138850-bodipozitiv-v-reklame-i-mode  

04.03.2020).   

8. 

 



164  

URL: https://www.sostav.ru/publication/smit-42323.html 

13.03.2020).   

9.   Intelligence // New Trend Report: Generation Z: 

APAC.  URL: https://intelligence.wundermanthompson.com/2020/02/new-

trend-report-generation-z-apac/ .   

10.    Shots.net // Lacta's sweetness helps See The 

Love. URL: https://shots.net/news/view/lactas-sweetness-helps-see-the-love 

.   

11.   Adage // Mattel's barbie commits to closing the 

  for young girls. URL: https://adage.com/creativity/work/mattel-

barbie-dream-gap-project/951921 (  : 13.03.2020).   

 

 

 

 

 

 

 

 

 

 

  


